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The T       lobal crisis of COVID-19 provided a significant blow for 
The global crisis of Covid-19 provided a significant blow for Birmingham 

Hippodrome. As an independent charity we receive no public subsidy. Our 

income stream abruptly stopped and we could no longer deliver our life-

enhancing work on and off stage. 

We have been proud to play an important civic role in the city since 1899, 

and firmly aligning ourselves to the evolving ambitions of Birmingham and 

the wider region. So, even while our doors are closed to our regular activity, 

we have continued our mission to enrich the cultural lives of the region by 

exploring new ways to use the venue during this period.

The chance to host the UK premiere of Van Gogh Alive was one that just 

could not be missed and we are thrilled to be hosting this globally 

renowned exhibition and welcoming thousands of visitors per week.

Van Gogh Alive is an important stepping-stone for the recovery of 

Birmingham Hippodrome, but it will also play an important role for the region 

as it emerges from the pandemic. 

We welcome the support of the business community. The rest of this pack 

outlines the unique opportunities and benefits of partnering with us during 

Van Gogh Alive. Fiona Allan

Artistic Director and CEO
Birmingham Hippodrome 



An Introduction To Van Gogh Alive 

https://vimeo.com/455534625


The Experience

The thrilling display of over 3,000 inspirational images transforms every surface 

of the venue.

Van Gogh Alive transcends time and space as the visitor is invited on a 

journey through the Netherlands, Arles, Saint Rémy and Auvers-sur-Oise, 

It is an experience that is simultaneously enchanting, entertaining and 

educational

A multi-sensory approach

Sight

Extraordinary SENSORY4TM projection technology transports visitors 

into the world of Vincent van Gogh:

Sound

Van Gogh Alive is set to a powerful classical score that reflects the 

emotional turbulence of Van Gogh’s life. 

Smell

Scent is an evocative addition making the experience even more 

memorable. 



Visitors are invited to step into the world of artistic creation by 

participating in an educational drawing tutorial at the art 

stations.

The hands-on experience is ideal for team-building, 

promoting well-being and creativity.

The interpretive area of Van Gogh Alive complements the 

enchanting gallery, providing comprehensive information 

about the art, life and times of Vincent van Gogh.

Interactive & Immersive



The exhibition configuration means that we will be able to deliver 

a safe and enjoyable experience which adheres to all 

requirements and guidelines. 

Birmingham Hippodrome are implementing a number of safety 

measures, including:

• Carefully managed visitor flow

• Floor markings to aid social distancing

• Pre-booked allocated time-slots

• One-way flow for visitors

• Experienced and professionally trained staff

• Hand sanitiser stations at regular intervals

• Frequent cleaning of the Exhibition area

• Cash-free payment system on all purchases 

We believe that Van Gogh Alive can play an important role in 

encouraging society to regain interest in attending events and 

experiences, in turn aiding economic recovery and building 

consumer confidence

A Covid-19 Compliant Experience



The UK Tour

Having visited over 50 cities and welcomed over 6 million visitors, the time has 

come for Van Gogh Alive to make its debut in the UK. 

This ground-breaking proposition has captured the imagination of individuals 

and companies that have associated themselves with the experience the 

world over delivering tangible and long-lasting benefits for host cities.

The UK tour is due to visit five iconic UK cities over an 18-month period, 

premiering at Birmingham Hippodrome from 8 October 2020 for at least 3 

months before relocating to other locations around the UK.



Van Gogh Alive is the most visited ‘multi-sensory’ experience in the 
world.

All past exhibitions have enjoyed high level visitor numbers and we expect 

each UK exhibition to attract circa 1,000 daily visitors, generating a minimum 

of 100,000 over a three month period. Below are some international 

comparisons for context:

• Madrid: 110,000 over 2 months

• Tel Aviv: 120,000 over 3-months

• Singapore: 300,000 over 6 months

• Rome: 180,000 over 5 months

• Milan: 120,000 over 3.5 months

• Athens: 200,000 over 4 months

• Florence: 87,000 over  3.5 months

▪ Istanbul: 165,000 over 3.5 months

• Kalmar: 135,000 over 5 months

• Mexico City: 185,000 tickets sold to date (1 month open of 6-month display)

• Moscow: 119,000 over 3 months

• St. Petersburg: 123,000 over 4 months

• Shanghai: 220,000 over 4 months

Anticipated Attendances



An opportunity exists for your brand to partner with Van Gogh Alive and 

to derive value from the biggest art exhibition ever hosted outside of 

London.

Van Gogh Alive Birmingham will mark an important step in the Midlands’ 

economic and social recovery in the wake of the Covid-19 pandemic 

and will be the UK’s biggest visitor attraction for the duration of its 

tenure.

By partnering with Van Gogh Alive, your brand will enjoy and benefit 

from the positive outcomes the exhibition will bring to the region:

The Opportunity

Major school engagement programme

Positive economic impact

Increased local pride & morale

An opportunity to reconnect with clients and employee’s  

Accessible, inclusive & family friendly

Extensive PR & Media generated for the brand and 

host city



By supporting Van Gogh Alive, Birmingham Hippodrome will create a commercial package that suits both your 

budgetary and brand requirements in a rights package that will guarantee widespread brand exposure, CSR 

and employee and customer engagement. Benefits might include:

Rights & Benefits

Brand

• Official designation of ‘Presenting 

Partner of Van Gogh Alive: 

Birmingham 

• Your brand logo included in logo 

lockup

• Extensive branding outside & within 

exhibition

• Brand ownership of activation  area, 

including interactive art station

• Logo carried on all collaterals used 

in extensive national marketing 

campaign

CSR 

• Sponsorship of official School Outreach 

Programme – creating arts 

opportunities for disadvantaged young 

people

• Helping fund an exhibition that is going 

to help re-open Birmingham’s much 

loved Hippodrome theatre

• Complimentary tickets to gift to families 

& individuals within low socio-economic 

areas of the City and region

Employee & Customer 

Engagement 

• Complimentary tickets for staff, their 

families, clients and business associates

• Exclusive use of venue outside of 

commercial hours for tailored covid-19  

compliant staff & client events

• Discounted tickets for customers 

• VIP invitations to official launch event



Partnership Opportunities

Presenting Partners (limited to three, sector exclusivity)

• Official designation as ‘Presenting Partner’ of Van Gogh Alive: Birmingham 

• Logo included in VGA lock up logo

• Extensive branding outside & within exhibition

• Logo carried on all collaterals used in extensive marketing campaign

• A private VIP evening for guests

• Complimentary tickets for staff and clients 

• Discounted tickets for customers 

Patron

• Official Patron designation of Van Gogh Alive: Birmingham 

• A private VIP evening for guests

• Provençale Laurent-Perrier Champagne hospitality experience

Corporate Package (min 2 – max 20)

• VIP  access to Van Gogh Alive: Birmingham 

• Complimentary cocktail on arrival, followed by champagne and canapes 

after the exhibition



We invite you to discuss this exceptional opportunity for you and your brand in more detail

Judith Greenburgh

Head of Fundraising and Development 

Birmingham Hippodrome

0121 689 3082 

07702 713773

judithgreenburgh@birminghamhippodrome.com

Birmingham Hippodrome 

Hurst Street, Southside, Birmingham B5 4TB

Registered Charity No 510842

Thank You

mailto:judithgreenburgh@birminghamhippodrome.c#om

